


“Driverbase delivers a better car search experience. We 
provide drivers with vehicle recommendations to help 
them own the right car at the right time and plan ahead for 
future purchases.”

User Experience for Drivers & Dealers













Automotive Industry at a 
Glance

• This year, 17.09MM drivers will spend an estimated $628B to 
purchase one of 230+ models from 37.32MM vehicles in inventory 
distributed by one of 18K+ dealerships.  


• The car shopping process is time consuming and painful.  Car-
buying journeys now include “900 digital touch-points in a 3 month 
period with 71% on mobile” according to a recent Google study.


• Recently, average incentives reached a record high of over $4,000 
per car as manufacturers struggle to capture the attention of the 
active car buyer.


 FRED Economic Research, Auto Light Weight Vehicle Sales, Feb. 2019, source 
 FRED Economic Research, Auto Inventory / Sales Ratio, Jan. 2019, source  
 Google, Consumer Car Buying Process Reveals Auto Marketing Opportunities, Mar. 2016, source



Why?
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Cars search for drivers.

Avg. 900 clicks.

Trusted Brand

DEALER 
WEBSITES

Research portals, shop multiple 
dealers then book direct.

Audience

DEALER 
WEBSITES

MARKET 
PLACES

free dealer beta + data fees

Websites: $2K/mo+ 
Ads: $2.5K-75K/mo 
$1K-$50K Adwords 

FB $500-$10K 
Display & Retargeting 

$1-10K 

$0-$35K/mo

15.3B Online Touchpoints, $13B+ Automotive Ad Spend, 10B+ Search 
Queries, 1B+ Search Ad Clicks, 17MM New Car Transactions



Why Driverbase Matters?
CONTEXT

DATA UNDERSTANDING

INFORMATION

WISDOM

KNOWLEDGE

SKILL

INSIGHT

TRUTH

INSPIRATION

PERSONALIZATION

Inventory Data

Dealer Website

OEM Website

Traditional Marketplaces

Editorial Websites

Driverbase

Customer Ratings and Reviews

Dealership Expert

Independent Buyer Agent

raw data on 
all drivers 

and all 
vehicles

organized report 
about vehicles

ability to read report, 
understand it and use it

understanding of how 
seemingly unrelated 

data are actually 
connected symptoms 
of a larger, underlying 

problem



Audience
Community Development:


• organic public user 
growth


• organic driver account 
growth


• seo


• best user experience


• car shows


• company events



User Vehicles & Ratings



Dealer Beta
• 250 Dealerships


• Focus Areas:


• Inventory service testing


• Feedback on 
marketplace features


• Dealer website deep link 
testing

• Dealer beta listings free for 
2019 


• just pay inventory data feed 
fees (Authenticom, CDK, 
Homenet, Inventory+, etc)


• or we can pursue free direct 
inventory data transfers 
with dealers who wish to 
avoid this cost and have the 
means to share inventory 
data files



Dealer Beta



Dealer Console



Inventory Integrations



CRM Integration



Full Transparency

• No self reporting.  Download 
your raw audience file and 
analyze independently.


• We believe in 100% 
audience transparency to 
allow dealerships to make 
informed decisions.



Get Started

https://driverbase.com/dealers/console/register

https://driverbase.com/dealers/console/register

